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Abstract

The objective of this research is to study the positive influence of perceived food quality,
atmosphere, health value, price value, ambiance, attitudes toward taste, service quality, and trust towards

satisfaction with Japanese restaurant services of consumers in Bangkok by using 254 sets of the
questionnaire. The data were analyzed using Multiple Regression Analysis and found that only trust (B =

0.405) and attitudes toward taste (B =0.351), explaining 76.8% of the positive influence towards satisfaction

with Japanese restaurant services of consumers in Bangkok with the significant level at .01.

Keywords: Satisfaction, Service Usage, Japanese Restaurant
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